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LONDON

Greater London: 8.1 million, Metro region:19 million

Driver of UK economy (£220 bn year)

London GDP = Saudi Arabia
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THE LONDON PLAN context

• A growing population



EMPLOYMENT AND 

POPULATION GROWTH



THE LONDON PLAN context

• By 2031 there could be:

– 1.3 million more Londoners

– 0.8 million more households

– 0.7 million more jobs

– 4 million more trips per day (2023)

• And need for

– 34,900 more homes

– 1,3-2.2 m sq ft of office space in central London alone

– 1.3 – 2.2 m sq ft of comparison retail space

– 40,000 more hotel bedrooms



THE LONDON PLAN context: distribution of 

population growth



THE LONDON PLAN context: distribution of 

employment growth



THE LONDON PLAN: 

Areas for Regeneration



THE LONDON PLAN context:

distribution of deprivation



THE LONDON PLAN: Opportunity & Intensification Areas 



THE LONDON PLAN:

major transport schemes



CROSS RAIL





CROSSRAIL - SUMMARY

• New east-west mainline rail route under 

central London

• Links 4 key economic centres: Heathrow 

airport, West End, City and Docklands 

• Links poorer areas with employment

• 118 km long (42 km in tunnel), 37 stations

• Budget £14.5bn, cost-benefit ratio 1:3
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London wins the 2012 Games, July 2005 (7 years to go)



To see London’s future, look East



3
 m

ile
s

Queen Elizabeth

Olympic Park

Canary 

Wharf

West 

End The 

City





A strategically well connected place: 
Stratford is forecast to be in the top 5 busiest transport interchange in London; it currently 

handles 27 million passengers per year which will increase to over 40 million per year.

STRATFORD



Index of Multiple Deprivation, 2007



“Within 20 years, the communities who host

the 2012 Games will have the same social and

economic chances as their neighbours across

London”

Mayor of London and Six Host Boroughs

Convergence Framework and Action Plan 2012-2015, December 2011

£5.9 billion contribution to UK GDP

Oxford Economics, 2010
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The Site–Olympic park site (546 hectares) assembled, remediated, 
prepared for development on time and budget

–425 residents and 35 traveller families relocated

–198 businesses previously located on the site relocated 
and assisted: 98% jobs retained within East London 





A place with space for creativity



Olympics 2012 Transformation 2014 Legacy 2030



The Queen Elizabeth Olympic Park



The Development Corporation area



The Lower Lea Valley



East London’s major growth hubs
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Topics to be covered include:

- the Games

- performance by key modes

- main themes

- lessons and legacy
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The Games– Nearly 12m tickets sold : 20 million people in total

– 900,000 spectators at venues on the busiest days

– 29 days of first class sporting activity

– Exemplary safety record

– 61% reduction in carbon

– Cost effective transport – over £100m saved



– 12.4m extra seats offered on National Rail

– Over 1.4m people used Javelin

– More than 60m journeys on the Tube (+30%)

– More than 6m journeys on DLR (+100%)

– Nearly 6m journeys on London Overground (+47%)

– 19,500 spectators through Cardiff station after GB 

football

– Reserve trains

Rail performance during Olympics



– ORN delivered by TfL 
to ODA designs and 
specifications 

– Games family journey 
time reliability 
averaged nearly 90%

– Over 50% and 
sometimes as much as 
60% of dedicated 
Games lanes were 
opened to all traffic

Road network
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– DMT buses and coaches provided important additional transport 
option

– Over 900,000 spectators used park-and-ride, shuttle buses, accessible 
shuttles & direct coaches during Olympics and over 500,000 during 
Paralympics

– Nearly 1,000 vehicles and 6,000 staff delivered this service

– More than 300,000 spectators used park-and-ride and rail shuttle 
buses at Eton Dorney alone

Directly managed transport



– ODA ensured walking, cycling 
and river services were realistic 
options

– All facilities required by cyclists 
provided at all competition 
venues

– 180 free led walks and 350 led 
cycle rides to encourage uptake

– 14,000 spaces provided with 
occupancy on average of 40% 
across venues, 100% at out of 
London venues

– River services moved 3,000 
people to the Greenwich 
venues and 1,400 spectators to 
Eton Dorney

Sustainable modes

55



– ODA produced handbook for the industry which detailed road 
changes in London, venue & rail station arrangements

– Nearly 100,000 spectators picked up by taxis and PHVs during 
Olympics

– Peak day was Day 8 (August 4) with taxis carrying close to 8% 
of all spectator traffic

Taxis and private hire vehicles



– Over 20,000 wheelchair tickets were 
purchased for the Games

– Manual boarding ramps used at 18 
LUL stations during the Games

– 23,000 Blue Badge holders parked up

– 100,000 spectators use free accessible 
bus shuttle services

Accessibility

57



Performance metrics

• Daily Tier A report including a summary of passenger 
numbers with a selection of key performance indicators 
for the previous day

• Companion Tier B report providing more details and 
including comparison data 

Arrivals and departures hub

• Facilitate the delivery of successful and positive A&D 
experience for international spectators

• ODA worked with partner agencies to collect, validate 
and disseminate cross-channel travel intelligence

Analytics
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– TDM programme designed to 
influence travel behaviour and 
mitigate against high levels of 
forecast demand

– Information and advice to commuters 
and spectators

– National programme covering public 
transport and road impacts

– An average of 35% Londoners 
reduced or changed journeys during 
Games

– Spectator journey planner on the 
London 2012 site had 3.7m users

– 107.6 million emails

Travel demand management
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– ODA worked with GLA to develop ‘Welcome to London 2012’ training for 
16,000 people across the transport industry

– 20,000 magenta London 2012 tabards provided for customer facing staff and 
volunteers

– 80,000 Games time transport handbook, En Route, given to frontline rail 
staff, ferry companies, airlines etc

– Magic moments included free ice creams, Daleks, flowerpot men, medallist 
announcements etc

– 94% of travel ambassadors actively engaged with spectators

– 83% of spectators rated their experience of getting home after attending an 
event during the Olympic Games extremely good

Customer experience
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– £6.5bn of transport investment

– Travel Demand Management

– Integrated transport :  TCC lite

– Flexibility and adaptability

– Collegiate “One Team Transport”

Lessons and Legacy
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