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iedestrian plazas made permanent, NYC might
h
2
nmonls 51 1 | Recommand E-mai | Psnl |
By Sara Kugler, Assoclated Press Writer Bhare
MNEW YORK — Two swaths of Broadway closed to cars in the heart of = ;
Manhattan as part of & traffic experiment that drew intermational attention will {5 A0 1o Me
be permanenily made into public plazas for pedesifians and bicyclists, Mayor ST
Michasl Bloomberg announced Thursday. B3 Facebook
The eight-month pilot program in Times Square and Herald Square hasbeen © Twitior
embraced by pedesirians and people who work or live nearby, but it has been +
cursed by drivers and had lackluster resulls in traffic studies,

Subreriba
Since last May, Broadway has been ciesed 1o vehicles between 42nd and 4Tth
sireats in Times Square and bemween 33rd and 35th sireets in Herald Square, ir myYahoo
With painted pavement, outdoor furmniture and other landscaping, the city
created outdoor plazas intended to evoke public pedestrian areas popularin
many internaticnal cities. +

2 Google

Greg Mocker, a8 35-year-old New Yorker, said he enjoys the plazas as "a different way 1o
experience Times Square.”

When the weather is warm, he said, "its a nice place o come and sitand see waird peaple

City Room

sl |

Times Square Lights Up City’s Econom
Study Finds

gy PATRICK MCGEEHAN

Timaa Sguare lasi New Year's Eve

Times Square may be the place hardened New Yorkers go out of tl
avoid, but its importanee as a magnet for commerce as well as tow
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“..Iit is about getting it right for now and at

the same time being tactical and strategic

bout later...and about disturbing the order
things in the interests of change.”

- Nabeel Ham

author: about the art of practice and the limits of planning in ¢
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| 1. Vision: A deliberate, iterative approach
i' e to Instigating long-term change.
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I 2. Context: The offering of local ideas for |
i local neighborhood issues.

=

ﬂi 3. Agility: Short-term commitment

o
4. Value: Low risk, high reward.

5. Community: The development of
social capital and the building of

organizational capacity
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TAGTGN

The Great Shifting
Recession Demographics

TACTICAL

The Internet as
a Tool for
Building the
Civic Economy
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rested in remaking urBan neighborhoods
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“...this massive generational force, which
outnumbers baby boomers, promises to
transform our world in the image of the
Internet, a world where sharing and
contributing to the common good are as
normal as breathing.”

- Neal Gorent

Editor, Share:



OPEN STREETS
PLAY STREETS

BUILD A BETTER BLOCK
PARK(ING) DAY
GUERILLA GARDENING
POP-UP RETAIL
PAVEMENT TO PLAZAS
PAVEMENT TO PARKS
POP-UP CAFES

DEPAVE

CHAIR BOMBING

FOOD CARTS/TRUCKS
SITE PRE-VITALIZATION
POP-UP TOWN HALL
INFORMAL BIKE PARKING
INTERSECTION REPAIR
AD-BUSTING
RECLAIMED SETBACKS
PARK MOBILE

WEED BOMBING
MOBILE VENDORS
MICRO-MIXING
PARK-MAKING

CAMPS

Ten

Thirteen

Thirty
Thirty One
Thirty Two
Thirty Four
Thirty Five
Thirty Six
Thirty Eight
Thirty Nine
Forty

Forty Two
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ing about intelligent responses.



litician's Office -
ity Departments
Mayor's Office -
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yvement Districts-
Entrepreuners -
Developers -
Non-profiits -

ty Organizations -
Citizen Activists -
Artists -

icians

Tact
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Bulld 2 Better Block
Informal Bike Parking
Intersection Repair
Guerilla Gardening
Reclaimed Setbacks
Weed Bombing
Chair Bombing
Ad-Busting
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Ethkum

Park(ing) Day
Park-Mak ing
Pop-Up Town Hall

Micro-Mixing

Site Pre-Vitalization

Pop-Up Retail
Food Carts/Trucks
Mobile Vendors
Depave
Camps

Tactics

Pavemenl
Pavement
Open Streets
Play Streets
Pop-Up Cafes
Parkmobile


















rt-term action, long-term change
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-up rockwell




Ing a two-way cycle track




d a better... bike lane







(ing) day sparks an international moveme




francisco “parklets”
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‘pop-up cafes” now called “street seats”
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eva, switzerland
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public investment

pilot program made official
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ple-oriented places, places people love
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le matters!

Stoop theatre North Adams, MA Streating, Ne



tical urbanism does not work here.
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PLANS

MIAMI NEW YORK
HIKEWSU eELpIdIS.Oly

streetplans.org
www.facebook.com/tacticalurbanism

@MikeLydon
@streetplans

@patterncities
@Open_Streets



